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Torrance, Calif. – September 23, 2011 – Dozens of Toyota team members in Southern California will celebrate
National Public Lands Day (NPLD) this year on September 24, by working together to clean and protect several
public areas in the region. These volunteers are just some of the hundreds of Toyota volunteers who will
participate in National Public Lands Day at dozens of sites this year, from Tupelo, Mississippi to Venice, Calif.
 
The work that Toyota volunteers will do in Southern California to mark National Public Lands Day includes:

At the Shipley Nature Center in Huntington Beach, Toyota volunteers will trim and care for the Center’s
plant life. 
In Irvine, Toyota volunteers will harvest seed at the Irvine Ranch Conservancy.  
At the Santa Fe Dam Recreational Area in Irwindale, Toyota volunteers will remove debris and trash from
the beach, and take out non-native, invasive plants. 
In Long Beach, Toyota volunteers will help plant trees at the El Dorado Nature Center.
At the Lytle Creek in the San Bernardino National Forest, Toyota volunteers will clean up trash and
graffiti, as well as remove debris from the stream beds.
At the White Point Nature Center in San Pedro, Toyota volunteers will plant native species to enhance the
habitat and the native demonstration garden near the nature center, as well as work to improve the trail
areas. Toyota volunteers will return to San Pedro on October 1 to clear debris and plant native species at
the Cabrillo Marine Aquarium.
At the Audubon Least Tern Colony in Venice, Toyota volunteers will remove invasive plants.

National Public Lands Day, a project of the national Environmental Education Foundation, was established in
1994 to carry on the legacy of the Civilian Conservation Corps (CCC), a program to revive communities and
create opportunities for employment following the Great Depression.  Now in its 18th year, National Public
Lands Day draws tens of thousands of volunteers to sites across the country. The program has grown since its
inception to educate Americans about critical environmental and natural resource issues and the need for shared
stewardship of these valued, irreplaceable lands. Last year, 170,000 volunteers worked at more than 2,080 sites
in every state, the District of Columbia and in many U.S. territories.
 
Toyota Motor Sales, U.S.A., Inc. has sponsored the National Public Lands Day program for the past 13 years. In
addition to its sponsorship, for over a decade Toyota has also encouraged its employees to get involved in NPLD
activities throughout the nation by helping to care for parks, forests, rivers, beaches, shorelines and other public
lands.
For the 2010 National Public Lands Day, more than 3,500 Toyota employees volunteered at 41 different public
land areas in 19 states and U.S. territories.
 
Toyota operates under a Global Earth Charter which was set forth to promote environmental responsibility for
every aspect of the company and significantly reduce the impact that Toyota’s vehicles have on the planet.
Sponsorship of national and regional environmental preservation projects is just one of many areas in which
Toyota has proven its environmental stewardship. The company created the world’s first mass-produced, clean-
running gas/electric hybrid car, the Prius, whose family of vehicles now includes the current third-generation
Toyota Prius and Prius Plug-in vehicle (PHV), the Prius v midsize hybrid-electric vehicle and the Prius c
Concept vehicle. Additionally, both the Camry and Highlander models are also available with hybrid engines.



Toyota estimates that since it was introduced, the Prius versus the average car has prevented more than nine
million tons of CO2 from entering the atmosphere and conserved approximately 650 million gallons of gas.
 
For more information about National Public Lands Day and to locate a volunteer project, please visit
www.publiclandsday.org.

Quote
“Toyota is committed to protecting our natural resources and works in a number of capacities to achieve a
cleaner, healthier environment. Our team members personally contribute to the overall goal of preserving public
lands for current and future generations. It gives us great pride to be a part of this year’s volunteer effort.”
–Michael Rouse, vice president of philanthropy, Toyota Motor Sales, U.S.A., Inc.

http://www.publiclandsday.org/

